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Bathrooms are becoming less showy 
and more focused on user experience. 
The emphasis for bathroom design 
this year and going forward will be 
comfort, personal preference, and 
private indulgence. This forecast is 
from the 2016 National Kitchen and 
Bath Association (NKBA) Design 
Trends Survey with input from 450 
designers. If you are planning a 
bathroom remodeling project, this 
report can help give you confidence 
as you make your design choices.
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top bathroom trends
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Home Styles

Sydney Contant Receives 
“40 Under 40” Award

Atlanta Design & Build
1631 Canton Road

Marietta, GA 30066

We are thrilled to announce that Sydney Contant was selected as 
one of this year’s recipients of the “40 Under 40” award given by 
Professional Remodeler magazine. The 2016 award salutes the best 
practices of remodeling’s best and brightest professionals under 40. 
At 26, Sydney is one of the youngest to be honored.

After graduating from high school, Sydney worked for five years as 
an apprentice under ADB project managers, Mike Pike and Jamie 
Franks. Mike and Jamie had her doing everything, from demo, 
framing, and trimming out, to decking and screened porches. Now 
she is a Certified Remodeling Project Manager (CRPM) running jobs 
on her own. Her favorite part of a project comes after the walls are 
up and the project is ready for all the cosmetic details. “I actually 
enjoy tedious work,” said Sydney. “I get great satisfaction out of 
giving our customers exactly what they want, giving them 100 
percent.” Rather than communicating with customers by email, she 
prefers setting up weekly or bi-weekly meetings so she can discuss 
with them one-on-one if they have any questions or concerns. The 
best practice that helped garner Sydney the “40 Under 40” award 
is her detailed note taking throughout the various stages of each 
project. For Sydney, taking thorough notes is the key to a project’s 
success.

Her dad, H. Dale Contant, is understandably proud of Sydney. “My 
most proud accomplishment is that I have a 3rd generation Contant 
in the remodeling field: my daughter Sydney,” said Dale. “She’s a 

mini-me. She didn’t want to go to college. She became a CRPM 
last year. The two other guys from ADB and myself who passed 
the exam have 20-30 years on her! She was elected one of the 
“40 Under 40” this year by Professional Remodeler magazine. Her 
nomination came from a kitchen designer she works with, Caren 
Danneman. I thought that was awesome!”

If you want the best of 
the best working on your 
remodeling project, contact 
Atlanta Design & Build at 
atlantadesignbuild.com or 
call 770.565.8999.
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(continued from page 1)

1. Greater acceptance of aging-in-place amenities: zero-threshold 
showers, grab bars, higher vanity heights, chair-height toilets.

2. Transitional is pulling away from contemporary. Transitional is 
the most popular style.

3. Neutral colors rule in the bath. White is most popular fixture 
color. Whites and grays are most popular overall color schemes.

4. More open shelving and floating vanities.

5. More built-in storage functionality: more roll-out shelves in bath 
cabinetry, more “hidden” electrical outlets for blow dryers, etc.

6. Undermount sinks are by far the most popular style. Emerging: 
15 percent of the designers specified trough sinks, which may 
increase.

7. When tubs are installed in master bathrooms, they are most 
likely to be freestanding.

8. Increasing use of shower amenities such as lights, built-in seats 
and benches, and hand showers in addition to the mounted 
showerhead.

9. Polished chrome is the most popular faucet finish.

10. Other amenities specified by at least twenty-five percent of 
NKBA members in 2015: 

a. Easy maintenance features
b. Electric radiant floor heating
c. Master bathrooms with coffee bars, microwaves, and wet bars
d. TV in mirrors
e. Quiet or soft-close toilet seats
f. Steam showers

Gray color schemes for the bathroom are gaining ground—
currently equal in popularity with white and off-white. Beiges and 
bones are the third favorite bathroom color, while 30 percent of 
the designers reported spicing it up with colors of blue, green and 
brown. The top faucet finish is polished chrome, but satin nickel and 
brushed nickel are still very well liked. Bronze/oil-rubbed bronze 
appears to be on the decline. About 34 percent of the designers 
reported using thermostatic shower valves in guest or second 
bathrooms. Pressure balance valves are also in favor, with 23 percent 
expecting to install more of them in 2016.

Large zero-threshold showers currently take precedence over 
bathtubs, but the bathtub is not becoming obsolete. While 67 
percent of the designers reported removing tubs and whirlpools 
from master bathrooms last year, an equal number reported 
adding a freestanding tub to the master bath. Chair height or 
comfort height toilets are the top choice, and one-piece designs are 
preferred by almost half of the designers. 

Wood is overwhelmingly the most popular material used for 
vanities, and floating vanities are favored over the console type. 
Quartz and granite continue to be the favorite picks for vanity top 
materials, although quartz is outpacing granite and 50 percent of 
the designers expect to do more with quartz this year. Linen storage 
and medicine cabinets are very desirable in the bathroom. Ceramic 
and porcelain tile are dominant for bathroom floors and show no 
signs of slowing down in 2016.

(continued from page 1)top bathroom trends
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New Product Introductions

One of the most spectacular spaces in the 2016 The New American 
Home (TNAH) is the VIP Suite on the upper level. TNAH is designed 
each year for the International Builders' Show as a showplace of 
ideas and inspiration for remodelers and builders. In this case, 
the VIP Suite was conceived as a guest suite for visiting friends or 
family members of any age. To make this suite easily accessible for 
everyone, it is conveniently reached either by a nearby elevator 
or stairway. The suite occupies the entire space on the top floor 
and has its own private balcony. This location offers by far the best 
views in the entire house. The floor-to-ceiling windows are shaded 
by large roof overhangs that block intense sunlight during the 
daytime. Windows higher on the wall give privacy, but provide lots 
of passive daylighting.

The VIP Suite has a modern, angular vibe that is softened by the 
whimsical curve of the bed frame and the natural organic feel of 

the cloth-covered furnishings and area rugs. The bedroom and 
bathroom both feature dramatic three dimensional wall graphics 
comprised of wood-look porcelain tile and sparkling glass tile. 

Built-ins flow seamlessly from the bedroom to the bathroom, 
making the suite feel like one big, open space. A convenient 
kitchenette provides everything guests need to prepare an 
early morning or late night snack: a sink, 2-drawer undercounter 
refrigerator, built-in coffee machine, and convection warming 
drawer. The long, lean horizontal fireplace with its gray stone 
surround creates a welcoming atmosphere, along with providing 
extra warmth on cool evenings.

The spa-like bathroom features a zero-threshold shower with a 
floor-to-ceiling frameless glass enclosure. The shower is outfitted 
with the Kohler DTV shower system—an advanced digital 

platform that wraps water, sound, light 
and steam together in a seamless and 
totally customizable system. The vanity 
countertops are two inches higher than the 
standard, making them more ergonomically 
comfortable to use. Tankless water heaters 
provide instant hot water on demand. 

Even though we may be used to having a round 
drain in the middle of our shower floor, this 
type of drain is definitely utilitarian rather than 
attractive. It totally interrupts whatever beautiful 
design we are trying to create with the floor tile.

The new WallDrain from QuickDrain USA 
eliminates any breaks in the smooth flow of tile 
in a shower floor. The system was engineered 
to sit flush along the wall, creating a sleek and 
unobtrusive look where the shower drain is 
nearly invisible, yet incredibly efficient. 

The innovative WallDrain features a stainless steel 
body with a sloped trough designed to remove 
all the water and debris from the trough after 
each use. It is ADA approved and easy to install. 
WallDrain won the Architizer A+ Popular Choice 
and Jury Award for its revolutionary design.

© 2016 RT Marketing inc. Articles represent opinion of authors. Although all is said to the best of our knowledge, we assume no liability for any of the contents. Reproduction not permitted without permission.

The Beauty 
of  What You 
Don't See

Ultimate 
Guest Suite
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The Beauty of What 
You Don’t See

H. Dale Contant, 
NARI President

H. Dale Contant Installed as
NARI National President

H. Dale Contant, president of Atlanta Design & Build, spent four 
exciting days at the 2016 National Association of the Remodeling 
Industry (NARI) Spring Business Meeting April 6-9 in Austin, 
Texas. The meeting offered inspiring keynote speakers, top-notch 
educational opportunities, and ample possibilities for networking 
with his remodeling peers from across the nation. The meeting 
started out with an inspiring speech by current Chairman of the 
Board, Judy Mozen, in which NARI was described as having a 
“can do” attitude. She used the World War II promotion of Rosie 
the Riveter to exemplify that attitude. Dale was impressed by the 
energy generated by the attendees who are putting forth great 
effort to move the association and the remodeling industry forward. 

The culmination of the meeting was the installation of the NARI 
national officers on Saturday morning. Dale was installed as 
2016-2017  National President of NARI. “I’m honored to serve in 
the capacity of president for our organization,” said Dale in his 
acceptance speech. “I’m excited about our strategic initiatives and 
the opportunity to move NARI forward as the premier association 
for remodeling professionals.” Dale stated that his vision for this 
year is to continue to make big advancements and to raise the 
professionalism of the remodeling industry, both for NARI members 
and for consumers. He desires that NARI continues to be seen 
as a safe and trusted source for homeowners. “In order to grow, 
an organization must change,” said Dale. “We can only do this 

by working together.” He referred to Thomas Edison as someone 
whose determination of success was focused on new ideas and new 
initiatives. “Edison always looked at the present and imagined how 
to make the future better,” said Dale. “Isn’t that what we’re trying to 
do here?” 

Dale also quoted one of Edison’s maxims, “There is no substitute for 
hard work.” Dale confessed that being active in NARI can sometimes 
take away from family time, and there is a lot of catching up to do at 
work once members return home. With this in mind, Dale thanked 
his wife, Keely for her constant support. “She’s put up with so much 
of me being away from my family,” Dale said. “She is my rock, my 
compass, and my best friend.” Thunderous applause followed this 
acknowledgement.

Dale completed his speech by handing out luggage tags with the 
new NARI logo. He challenged everyone present to put the tags on 
their bags and make the journey with him this year. 

Atlanta Design & Build will be keeping you informed about 
Dale’s journey as NARI national president this year. He will have 
many opportunities to learn and to speak on your behalf about 
remodeling issues that may impact you as a consumer in the 
broader scope. Like us on Facebook and follow our blog to find 
out the latest news.
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